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LET EVERY WORKER IN THE MASTER'S
VINEYARD, STUDY, PLAN, AND DEVISE
METHODS TO REACH THE PEOPLE

WHERE THEY ARE.

Evangelism
Ellen G. White




Digital Babylon vs Spiritual Content

DIGITAL EVANGELISM
A Battle for Influence
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DIGITAL EVANGELISM

WE MUST DO SOMETHING OUT OF
THE COMMON COURSE OF THINGS.
WE MUST ARREST THE ATTENTION. #&

Evangelism
Ellen G. White
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Digital Marketing Campaigns
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DIGITAL EVANGELISM

PRAYER |S THE OPENING OF THE
HEART TO GOD AS TO A FRIEND.

Steps to Christ
Fllen G, White
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DIGITAL EVANGELISM

A CONSTRUCTIVIST GROUNDED THEORY OF

SELF-DISCLOSURE

IN HYBRID PASTORAL CARE

Samuel Neves, PhD
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\WR & Hopce Channcl Digital \dherdasement Campaigns Jan - Scp 2020
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DIGITAL EVANGELISM

General Conference Communication




| DIGITAL EVANGELISM

THE DIGITAL EVANGELISM IN SAN
FRANCISCO HAS CONNECTED WITH
OVER 150 PEOPLE INTERESTED IN
BIBLE STUDIES, COUNSELING, AND
LEARNING ABOUT GOD THROUGH

SOCIAL MEDIA, LEADING TO DIRECT
CONTACT, FRIENDSHIPS, BIBLE STUDIES,
AND NEW CHURCH MEMBERS.

Pastor Mark Ferrell
{b SAN FRANCISCO CENTRAL ADVENTIST CHURCH
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HELLO MY FRIEND, | THOUGHT ABOUT YOU TODAY AND |
WANT TO LET YOU KNOW THAT YOU ARE IN MY PRAYER.

Dear Heavenly Father, | lift up my friend John to You,
asking for Your healing touch to be upon him. You have
promised in Your Word that “those who wait on the Lord
shall renew their strength” (Isaiah 40:31), and | pray that

John experiences this renewal today. Grant him strength,

healing, and a restful Sabbath filled with Your love and

grace. In Jesus' name, Amen.




lick

ENGAGEMENT

CONTENTS DISTRIBUTION

WoRID A ¢

ILL

44



§ fiyess

¥

I
I

2
i




| Di¢
IGIT.
AL EV
ANG
ELISM

,;:-;1(’\“"

P Lo
L L oont'ssv"*w
ad

o\“"m o
S ;3 60.“\3\0‘"
p‘.ﬂ."-&‘m
e




Click tQ

DIGITAL EVANGELISM 7

.

b
g o .‘_’ﬁ‘bc.
"~ A e
e | " 27 aN,Y
29 :Jj v -‘9?:;;:3"

i






\l."., . o 5 . f';\.." g e " < . . . | I ’ |
.- A a4 Gy, ! . 3 | .
-t AN uwy ?‘ T ’ . .

) _v*’.w“q i * ",'57 ’ . . .

© 77 WHEN PRAYER MEETS &
% .~ TECHNOLOGY




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28

