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PRESENTAION OVERVIEW

1. Korea's digital environment and the role of the Adventist Church

2. Survey results on Digital Evangelism and strategic approach
3. Challenges and future tasks for the Korean Adventist Church




KOREA'S DIGITAL ENVIRONMENT

West Certrat Koreen Conforonce

KUC's Unified Structure

98%

« Consistent message delivery
nationwide

« Efficient strategic cooperation

« Facilitation of large-scale digital

Smartphone penetration evangelism campaigns

rate in South Korea
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SURVEY RESULTS: PARTICIPATION STATUS

e s5s%
ﬂﬂﬂﬂﬂﬂ YouTube
55.7%

Participation rate in Main evangelism channels
Digital Evangelism KakaoTalk (85.5%), YouTube (47.2%)
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SURVEY RESULTS: CONTENT AND TARGET

710.6%

Friends

Main content Evangelism targets
Video sermons and lectures Friends (70.6%), Family (43.9%)
(76.9%)

RioRiBEs o)



SURVEY RESULTS: OBSTACLES

25%

Others

o 41%

Lack of interest

e

34%

Lack of contents

Obstacles to Digital
evangelism participation
Lack of interest (41%)
Lack of contents (34%)



STRATEGIC INITIATIVE 1
- DIGITAL MISSIONARY PROGRAM

Digital Missionary Program

- Social media engagement

- Content creation and sharing
- Online community building

- Digital evangelism techniques




STRATEGIC INITIATIVE 1
- DIGITAL MISSIONARY PROGRAM

Digital Missionary Program

- Social media engagement

- Content creation and sharing
- Online community building

- Digital evangelism techniques

I've been faithfully doing
the weekly Bible verse missions
you send.




STRATEGIC INITIATIVE 2
- CUSTOMIZED DIGITAL CONTENT DEVELOPMENT
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Production of diverse content from practical to in-depth
Content optimized for KakaoTalk and YouTube



STRATEGIC INITIATIVE 3
- CONTENT MISSION PLATFORM

SMALL STEPS IN EVERYDAY
LIFE
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STRATEGIC INITIATIVE 3
- CONTENT MISSION PLATFORM

SMALL STEPS IN EVERYDAY
LIFE
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STRATEGIC INITIATIVE 3
- CONTENT MISSION PLATFORM

SMALL STEPS IN EVERYDAY
LIFE

FAITHFUL CONTENTS
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STRATEGIC INITIATIVE 3
- CONTENT MISSION PLATFORM

\ SMALL STEPS IN EVERYDAY
LIFE

FAITHFUL CONTENTS
VIDEO CONTENTS

EASY TO SHARE




STRATEGIC INITIATIVE 3
- CONTENT MISSION PLATFORM

SMALL STEPS IN EVERYDAY

X3 2HxX

FAITHFUL CONTENTS

250 zax VIDEO CONTENTS

EASY TO SHARE

GAMIFIACATION
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STRATEGIC INITIATIVE 4
- DIGITAL MISSION WEEK

Nationwide Campaign:
» Blannual event
» Focused digital outreach opportunities

Regional Initiatives:
 Five conferences
 Locally tailored mission weeks

Member Engagement:
 Active participation in digital evangelism
« Concentration of efforts during dedicated
periods
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INNOVATIVE APPROACHES AND Al UTILIZATION

Official Social Media Channels O R e ST

o Expanding our reach through strategic use Of '+ AGPT: OHIBLUIQ! HIZSLICH @ 228t 2401 YT HUIH SOHEMR. TS0 HE IS Aag &

QUOL| EQ8 HEHE I [H| EOIGH THIQ! @

social platforms

Targeted Ad Campaigns
 Precision outreach on Google, Facebook, and
Instagram

Adventist GPT

« Al-powered personalized information and Q&A
service

Al in Bible Correspondence School
e Enhanced learning recommendations and
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seeker analysis
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CONNECTING ONLINE AND OFFLINE
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« Landing page design and strengthening online-offline connection
* Providing in-depth Bible study through Bible Correspondence School
 Systematic follow-up and remarketing using BCS CRM
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CHALLENGES AND FUTURE TASKS

Human Resource
Limitation
Current situation:
All Digital evangelism ministries
managed by a few person

Challenge: Limits on sustainable
growth and expansion
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Need for Enhanced
Expertise

« Systematic training of
specialized personnel required
* Increased strategic investment in
digital evangelism needed

Adapting to
Technological Trends

 Continuous monitoring of rapidly
evolving tech innovations and trends
* Developing ability to quickly adapt to
and utilize new technologies



YOUR SUPPORT IS CRUCIAL

1.Raise Awareness of Digital Evangelisms
o Increase understanding and interest in Digital evangelisms within the
church
o Emphasize the potential and impact of Digital outreach

2.Support Specialized Training and Increase Investment
o Develop programs to nurture Digital evangelism experts
o Increase financial support and resource allocation

3.Share Global Experiences and Resources
o Exchange Digital evangelism case studies from worldwide Adventist
churches
o Establish a platform to share successful strategies and tools
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EMBRACING THE DIGITAL MISSION FIELD

UNPRECEDENTED OPPORTUNITY

CRITICAL MISSION

YOUR SUPPORT IS VITAL

TOGETHER, LET'S LEAD THE NEW WISSION RERADIG
N THE DiGITALAGES 7



Thank you

for your attention and suppor
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