Mission to the Cities

ommunication
Report

April 9, 2019
Karen Suvankham

Communication Coordinator
for Mission to the Cities




NSD 2018
Mission
Congress

14 4
X
X
)

‘._—--—{.~




T T Y a—

1 %
§

~ nnvooh—su"ﬁw'
1 » W aws ae

13 o wy 5
[ S—— 2
20 e em

ieninoMeg org

A‘lmt

Mbporsgons H-l?l’mmi 4 Ry

7|=5H= A
114 n=(0) m#l
20 orAjgl Am}

Mission360Mag.org OiM 28 o C}2 &7

Korean-language urban issue
of Mission 360 magazine
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L2 CITIES

3 BILLION UNREACHED PEOPLE wait
to hear about Jesus for the first time.
Follow church planter, Doug Venn, as
he crosses Bangkok by water and

: motorcycle taxis to see who has

' \d heard and to learn how to reach

WiTH

S ~ JAMESEMERY WHITE more. Get involved! Start by

RIS RSN BERRIEN SPRINGS. MI . .

Request your free [l necistaation opeN watching | Want This City at
prayer map. IWantThisCity.com.
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MissionToTheCities.org

HEANNIAL | T Urban Mission and Ministry

S e = Congress: 54.5% of the world’s

oricane N | | population lives in cities. By 2050,

:?%m?u gL that number will be 66%. Learn now

__|  how to reach people in cities. Pastors,

students, academicians, leaders and
others are invited to attend the

Lot Micsion poneere. . Urban Mission and Ministry

no‘v":u’-:ﬁli WITH A I . . .
\ JMSfAYM Watch | Want This City OLICK HERE T0 DISCOVER THE Congress, Sept 6-8 at Andrews. Visit
BERRIEN P ‘ Wednesdays at

Think the world is
almost reached?

Think again.
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Plan to give sacrificially
on Sabbath, November 11,
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HOPS

Life Hope Centers an

CELEBRATIONS®

S Birth Companions
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Hope 3 10 Mestoe sipport. and * Choice * Rest
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* Liquids » Temperance

» Environment * Integnity * Nutrition
+ Setting Up a Trainng Program * Belief « Optimism * Social Support
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urbancenters.org
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Résumeé Writing

Urban Centers of Influence
are places where the church
serves the community, makes
disciples, and starts new
groups of believers
Resources, including materials
for courses listed in these
cards, can be found at:
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Commumity Health ’ Addiction Recovery
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Learn PowerPoln

UrbanCenters.org
MissionToTheCities.org
RevivalandReformation.org
VividFaith.com
HealthMinistries.com
Family.Adventist.org
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PRAY FOR THE CITIES! __:—




Website

MissiontotheCities.org

MTTC News Story Totals as
of Apr 58, 2019,
with all stories for all

divisions back through
October 2015
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MissionToTheCities.org

UrbanCenters.org

Karen@AdventistMission.org

Twitter: @MissionCities

#MissionToTheCities
#LifeHopeCenter




